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Projected IPT Primacy
At what point do you expect IPT to become the primary telephony 
technology for your company? 

Already is 
primary, 30%

2010‐2011, 30%

After 2011, 21%
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By the end of 
2009, 20%



Perspectives

Please indicate which of the following best describes the perspective 
from which you will be answering this questionnaire.

E i t

End‐User, 44%

Service Provider, 
including 
Systems 

Integrators and 
Managed Service 

Equipment 
Manufacturer/ 
Vendor, 19%
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Providers 
(MSPs), 37%

Technology Adoption - Users
How would you rate your company relative to how rapidly it adopts new technology?

We like to be 
among the first to 
implement new 
technologies

We are reluctant to 
go to new 

technologies and 
will generally do so 

l h 13%

We see ourselves 
as an early 

adopter; however, 
we wait until we 
see the problems 
others have had

31%

only when 
necessary

8%
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We adopt new 
technologies when 
we are confident 
that they have 

become 
mainstream and 
widely accepted

48%



Role of Respondent - Users
Which of he following best describes your role in an IPT management tools decision? 

%

Other, 6%

Recommend, 
41%

Network Design 
Team, 13%

Approve 
purchases, 11%

None, 10%
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Specify, 19%

Number of Employees - Users
How many employees are there in your organization?

1‐99
16%

50,000 or more
11%

100 ‐ 499
10%

500 ‐ 999
7%

5,000 ‐ 9,999
14%

10,000 ‐ 49,999
18%
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1,000 ‐ 4,999
24%



Number of Phones - Users
How many phones (including softphones and IP-enabled analog phones) do you currently 
have deployed in your IPT network? 

10,000 ‐ 49,999
8%

50,000 or more
2%

1‐99
26%

100 ‐ 499
20%

1,000 ‐ 4,999
23%

5,000 ‐ 9,999
6%
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20%

500 ‐ 999
15%

Geographic Distribution - Users
Where is your company headquartered?

Latin and South 
A i 6%

UK, 4%

Canada, 4% Middle East, 
2%

US, 52%

Europe (other than

Other, 10%

Asia‐Pacific, 7%

America, 6%

8

Europe (other than 
the UK), 15%


